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Abstract

The objectives of this research were to study personal factors and marketing communication
factors influencing purchasing decisions of chilled meal boxes at convenience stores in Bangkok. Data
were collected from 400 consumers who had experience purchasing chilled meal boxes, using a
questionnaire as the research tool. Data analysis using inferential statistics involved calculating
percentages, means, standard deviations, and testing hypotheses by comparing the means of two sample
groups using the Independent Samples T-test. Variance analysis or comparing differences in means
between three or more sample groups was conducted using the Independent Samples F-test. The
correlation coefficient was analyzed using Pearson's Product-Moment Correlation Coefficient, and Multiple
Regression Analysis was performed. The hypothesis testing results indicate that personal factors,
specifically status, influence the purchasing decisions of chilled meal boxes at convenience stores in
Bangkok. In terms of marketing communication factors that influence the decision to purchase chilled
meal boxes at convenience stores in Bangkok, significant statistical influences were found in sales

promotion, personal selling, and direct marketing.

Keywords: Marketing communication, Purchasing decision, Chilled meal box
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